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The	 sample	 of	 this	 research	 is	 people	 who	 use	 go-jek	 and	 have	 used	 go-jek,	 with	 a	 total	 of	 55	
respondents.	The	validity	test	uses	the	loading	factor	value	and	the	reliability	test	uses	Cronbach's	
alpha	value	and	 the	 composite	 reliability	 is	based	on	 the	PLS	application.	 In	addition,	 from	 third	















of	 transportation	 services.	 Transportation	 is	 an	 important	 requirement	 for	 humans	 because	
transportation	 can	 support	 our	 daily	mobility.	 The	more	 sophisticated	 information	 technology	





























	 Social	Media	Marketing	 can	 be	 used	 as	 part	 of	 a	 business	 strategy	 to	 build	 an	 ongoing	
engagement	 and	 interaction	 continuously	 with	 customers.	 In	 previous	 research	 conducted	 by	
(Utami	et	al.	2020),	social	media	marketing	has	a	significant	influence	on	customer	engagement,	
loyalty	and	brand	trust,	namely	by	obtaining	data	t	count	(9.839)>	t	table	(1.985)	with	sig	value.	
equal	 to	 0.000	 <0.05.	 In	 addition,	 according	 to	 (Chaffey	 2016),	 in	 social	 media	 marketing,	
interactions	 occur	which	 can	 produce	 positive	 engagement	 between	 consumers	 and	 brands.	 In	












engagement	 in	 the	 context	 of	 cellular	 telecommunications,	 with	 empirical	 evidence	 of	 the	
significant	 effect	 of	 customer	 engagement	 on	 customer	 satisfaction.	 In	 addition	 (Mahandy	 and	




























	 The	 research	 we	 use	 is	 research	 with	 online	 surveys	 conducted	 at	 certain	 times	 by	
distributing	questionnaires	in	the	google	form	to	be	filled	out	by	respondents.	
	 Respondents	who	 filled	out	 the	questionnaire	were	people	who	had	used	and	had	used	
Gojek's	online	transportation	service.	To	test	the	validity	in	this	study,	namely	by	looking	at	the	
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